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Mountains have a powerful hold on the human spirit, and the invention of ski tourism
artists a new medium in which to explore the potent allure of snow, altitude and speed.

OUNTAINS that have been
cultivated for skiing are a
“I'Irl.i'l.ll:]}' '.‘i!l_.'lllgﬂ." environment.
The distant jagged peaks,
r-'-l.".li-]l'lt SOWY 'l-'l-"h:i!l'_'Ell::'!!'l- '-]I'II.I
cggshell-blue sky all speak of the sub-
lime, and wet the skier's immediate
surroundings are deeply domesticated.

Every #Inr]l edge, every reminder of

death, has been ironed out from the piste
down which he or she flies. The slopes
are, in fact, as neatly carpeted and metic-
ulously cared for as any suburban lounge,

Skiing, too, is strange. Scen from one
perspective, it represents man at his most

and so the artsts emphasised the calm
beauty of the mountains and the serene
expressions on the skiers’ fuces.

Larer, as skiing began to develop as a
competitive sport, the designs became
racier and progressively more mod-
ermistic — the mountains depicted as
clean lines against the sky, the skiers
simplified into bright arrows of concen-
trated energy.  Artists  also  found
countless different ways to depict what is
L'!Eh:."nti.:i”}' a .‘iil]_l_’ll.' subject. In one, the
mountains are stark, blood-red forms

that seem to be rising from the centre of

the earth; in another, they're as clean and

often outstanding designs, A beautiful
1924 design advertising Chamonix - an
orange-clad skier aganst a background of
ghostly-pale mountains and a deep blue
sky — sold av the Ski Sale ar Christie’s
South Kensington last year for £1,380,

But perhaps the best method of all is
to collect the work of a specithe dc-:it_n'-;-r,
A handful stand our as being particularly
prolific, skilled or innovative, and a seri-
ous collector would probably want o
focus on one or more of these, I:'{::-;w':lrl!,-
the most distinguished of all was the Ant
Deco designer Roger Broders (1883-
1953), who produced sophisticated,

preposterous. Clad in lurid colours, the
creature with more time than sense slides
repeatedly and pointlessly  downhill,
'."llﬂ.'L'I'I lI-I'lilll'l III'IH'I]L'I'; it rtFII’EHI.'["h TG at
his most elegant — only in such actvities
does our slow and u:u1.w1-.hI'.' body come
-ll‘l\“l'lLrL' near Ihl.' J'l.][ld HE L'TII:LL" L.\.I"II.I]—
ited in the animal kingdom.

The multitude of posters depicting
skiers and mountains are, above all, cele-
:IFITIIUT':I-,. ::|'|:||1r1rl1r|__1., I.“I I-II""H 'i.'u-”l.'llh in
The Wasteland: "In the mountains, there
vou feel free.” The very first ski posters
.i|:p:::|rr_1F in France - nr:|r|11.|]['|r' on Tal-
way hillboards — around the I.u.[..mmm; of
|.I'|1.‘ |.l:11. LLJ'lrlIi'_\.. "1L1r|1_': il [hi]'l ['III'I.II... WS
perceived (much as the various “extreme”
sports are today) as somewhat foolhardy,
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soft as freshly-laundered towels. In some
designs the skiers dominate the scene,
and in others they're dwarfed by the
empty majesty of their surroundings.
Although a single, carefully chosen

poster would probably be the perfect
present for a ski enthusiast, there are var-
ous approaches available to the aspiring
collector. The most obvious is o collect
posters from a certain country, the work
of each nation huring its (wn character-
istics. The most prolific producers of ski
posters were the French and the Swiss;
posters from lesser-known skiing nations
such as Italy or Finland are less common,
Another option is to collect by resort, the
most famous = Davaos, St Montz, Wengen,
Chamonix - having produced unigque and
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£2,000- £3,000, which will be L'n-lm'ng.: p
at ies next ski ulr_ on February 22.

The slightly later work of Bernard
Villemont (1911-1989) 15 also highi}'
sought after. Freer and more flowing, his
desigms emphasise the speed and grace of
skiing itself. The luminous “Sports
d'Hiver, France™ (1934), which sald last
year for £690, is a superb example of his
work. A poster advertsing the resort of
Abelboden (1947) by another popular
designer, the Swiss Herbert Leupin,
depicts the mountain as a beaming,
bearded snowman dotted with skiers and
eradling a village in his left arm.

A more original approach would be o
tocus on one of the quirks of the genre,
such as posters depicting skiing animals.
There are numerous examples, all from
Switzerland - a weird poster advertising
St Moritz by Alex Walter Diggelmann
shows a skiing rabbit (£1,995), an anony-
mous design for Le Valais has a skiing fox
(£437), and another ~ for the resort of
Stoos — shows a skiing penguin (£862),

Very early posters are another inter-
esting area for the collector. An Art
MNouveau-influenced design of two
elegant women skiing arm-in-arm and
dating from 1911 sold for £4,370. A
-.h,1rm|m, lithograph by the Swiss
designer Albert Muret and dating from

1913 (£1,000-£1,500) depicts a line of
what look like black-clad friars skiing
down from a distant monastery.

The chief sources of posters are ski

and sporting memorabilia auctions, §

but  websites such as  Art-and-, &

posters.com, Vintagepostersonline.com

and Posterclassics.com also offer a steadyy =

choice at a range of pricesy There does =

not ver exist a definitve reference book ¥

on the 51J|r|:.'1:t, s research 15 best done f'

by looking up the artist in a general ¢

reference work. .

stripped  down  designs  Top: detail from “Pontresina®, Skiing encapsulates all .
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characteristics of Broders

work is his avoidance of prlm.m- colours
- it @ |1-n+-.u:r such as “Glacier de
Bionnassay” (about E800 o £1,200)), the
mountains and \L'l. are i 1l|_'|-'|]IL'|'I|I1g'
blend of violet, grey, sea-green and
Trr_.w.h. Another work, the qhnnnlng Hles
aports d"Hivers, 5t Pierre de Charntreuse”
(19300 was sold last year for £5,520 and
Christie’s South Kensington has another
::x.miph: of the same poster, estunated at
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out actually inflicting
Your prescnoe  on the
mountain. And with the
value of posters rising
by 50 per cent in the past
five years, its an ofter the
enthusiast can hardly
afford o refuse. 4
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